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ABSTRACT

Manufacturers often make distinctive products

as their strategy to cstablish competitive advantage.

They
functions or add some new functions. These newly

improve the performance of the basic

added functions arc called added functions(Re-
marks). This study has been
new method for setting up a logical price for these

madce 1o Proposc a

added functions. The procedure is as follows.

First. people to be studied are selected  as
rcprescntatives of potential customers. and they
are asked to answer questionnaires to decide the
pricc zones for the added functions according to
their subjective evaluation. Secondly. these price
soncs arc integrated by a linear model for
information integration (o obtain the repre-
sentative price for the people being studied. This
is a new method nonexistent so far.

Thirdly. the price clasticity of demand 1s
obtaincd for this rcpresentative price. A new
approach nonexistent so far has also been used
here. Fourthly. thesce arc intcgrated so that the
manufacturer can set up a strategic price for the

addced functions logically.

I Introduction

There are two specific features in customer's
pricing of added functions. The first point is that
pricing includes vagueness (it is shown with
sonic rangce)

The second is that there is some variation in
these price vones among thosec people being
studicd. Therefore. it is necessary for manufac-
turers to integrate these vague price zones with
variation and obtain a representative price for all
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the pecople which had been studicd. Thus. a
strategic price for the added function 1s decided by
further counsidering the price clasticity  of demand
for the representative price. This can be shown by
the following conceptual relation.

Price
elasticity  of
demand

The representative
price of an added +

{unction

— Strategic price ol
the added function

The composition of this study is to first
logically decide a representative price of an added
function. The sccond is to consider the price
elasticity of demand for this representative price to
set up a flexible price. Thus. top management can
decide a strategic  price for the added function
based on these obtained information.

2 The Pricing of Added Functions by
Potential Customers

(1) The Conventional of an

Added Function

Pricing

Most of the conventional methods for pricing

added functions have been 10 cvaluate by

comparing with similar/competitive functions
from the producers' viewpoint.

However. the desirable method for pricing an
added function from its characteristics is to select
many people to be studied as representatives of
potential customers and to integratc their price
zones. Therc are such methods for the above as a
method for evaluating the added functions by
using the new Delphi method and some methods
using fuzzy theory.

However. these methods have the following
unsolved problem. That is. the representative price

of the evaluated values (pricc zones) by the people






