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ABSTRACT needed 10 be improved, and furthermore to
summarizec  such information imo a newly
This study has been carried out by developed summary table. A methodology for

considering a product concept as "a message from
an enterprisc message given to a product by
scarching the needs (subconscious) from  the
customers' side, deciding the benefits which will
respond to them, and adding management policy”
and to proposc a new method for supporting the
conceptualization of new products  from the
estcem function which are to be introduced into
the existing market with cxisting and improved
technologics. It's special features are to quantify
and evaluate esteem function and to express the
result by figures, to clarify the esteem function
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integrated  product conceptualization  has  been
constructed through this study by being  paired
with "How to Develop and Use the Product
Concept Table through Evaluation of Esteem
Functions" which complement cach other.

INTRODUCTION

This study has been carricd out to analyze
esteem function logically, and to make quantity
them so as be able to supply information (Product
Concept Table) for supporting the
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conceptualization of products for new product
development, and to promote the usage of this
newly developed table.

METHOD FOR THIS STUDY

This study is constructed of 3 phases as
shown in Figure 1. Its details will be given
following this procedure, using a high grade

ball-point pen as an example.
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Figurec 1 Outline of this Study
MAKING THE ESTEEM FUNCTION
CONCRETE

(1) Prefer the object product group

We will consider here the case of developing
a high grade ball point pen and take up 4 high
grade ball point pen products (A,B,C,& D) which
compete with each other and arc considered to be
advantageous for product conceptualization.

(2) Market segmentation
The consumers' desires are various, so it is
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necessary to divide the market into homogencous
consumer groups from some viewpoint, focus on
some specific target, and make the marketing
activities more cfficient.  Here, two sub-markets
consisting of product groups which compete with
each other from the standpoint of a homogeneous
consumer group (=segment) and consumers will
be set up.  The following segments and markets
(=sub-markets) were set up here.

Segment (object) : consumers in the twentics
Sub-market (purpose of use) @ (a) personal use,
(b) gift use

(3) Choose the image terms

Image terms arc used in this study to express
the esteem function in the competing product
group taken up here.  Therefore, image terms
which accurately cxpress the image of the
product taken up must be carcfully chosen. The
procedure is as follows.

Step 1

Extract as large amount of image terms as
possible (a little over 3,000 terms were extracted
in this study).

Step 2

About 60 image terms suitable for expressing
the esteem function of the product group taken up
are chosen.
Step 3

If the sclected image terms are biased
towards a certain image group, then the esteem
function of the product group taken up cannot be
expressed in a  well-balanced way. So, a
language image scale is made, and the selected
image terms are re-sclected so as to be taken up
in a well balanced manner.

A language image scale is made by dividing
a plane by 2 orthogonally crossing coordinates
into 4 quadrants, and further making a 3 X 3
square cells (scales) for each quadrant.

Step 4

A "product image term study" is carried out
toward customers, etc. to sec whether the image
terms are suitable for cxpressing the esteem
function of the competing product group taken
up. As a result, image terms suitable for
expressing the object product are (finally) chosen.
The 19 terms were chosen in this study as
suitable for evaluating the product group taken up
in this study.






